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‘You guys make the coolest stuﬀ!’

T

he ﬁrst few weeks of every new
year at SureFire are busy with the
excitement of preparing for our
biggest show of the year: the Shooting,
Hunting, and Outdoor Trade Show or,
as it’s more commonly known, SHOT
Show. And, of course, 2007 was no different. While SureFire’s main objective
at the show is to sign up new dealers, SHOT has become a great forum
for SureFire personnel to present
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SureFire booth.

new products,
interact with
the media, and
get face time
with current
and potential
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get immediate
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tion for our products. One commonly
“Another great thing about SHOT
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Show is that we have representatives
coolest stuﬀ!” Okay, maybe it’s not exfrom all parts of the company working
actly scientiﬁc input, but it lets Sureﬁre
in the booth,” said Alicia Lin, SureFire’s
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and only event of the year for some
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SureFire Newsletter Gets a Makeover

S

ureFire’s employee
newsletter—the
one in your hand
right now—has received a
makeover. The new and improved publication is now
called THE ILLUMINATOR, and
the name change is only
the beginning of improve-

ments implemented and to
come. The goal of this redesign is to provide SureFire
employees with a place to
go to get updated information on what’s going on
around the company, as
well as stories highlighting
SureFire employees, helpful

hints, special features, and
more.
“We want the newsletter to become something
employees look forward
to, and we hope that it will
become yet another shining SureFire success,” said
Sheryl Greenberg, director

of Human Resources.
The newsletter will be
published quarterly and will
continue to be distributed
with paychecks. If you have
any suggestions, comments,
or feedback, please contact
Karen Parker in Human
Resources.

A Message from
Dr. Matthews

A

s you’ve probably noticed, SureFire is growing—
fast. Sales, production, people, just about every area.
Things are changing fast, too. But in positive ways.
Engineering, Advanced Technology, and Research and
Development continue to expand and will soon make
the move to our new building at Mt.
Hermann. This new facility will give us
the space we need to expand and bring
in more people to help us achieve even
greater technological advances in our
products, keeping SureFire at the leading edge of the illumination ﬁeld.
Sales and Marketing have been
working hand in hand, developing joint
strategies to increase SureFire’s presence
in all markets—military, law enforcement, consumer, and international. Sales has developed
aggressive projections for increased market share and penetration. And the Marketing Department is busy analyzing the marketplace to better understand which SureFire
products are the most successful and why, identify new
markets, and keep the SureFire brand visible and on the
minds of current and future customers.
Manufacturing continues to increase productivity and
improve eﬃciency so our products can be produced and

delivered quickly to customers. To ensure we have all the
parts and materials required to manufacture our products,
we’ve targeted qualiﬁed personnel to work on improving
our materials management process. An internal “tiger team,”
made up of representatives from several diﬀerent departments, is working together to identify
areas in need of improvement and to
develop viable solutions. The Turning
Center continues to work tirelessly to
support our production needs by manufacturing high-quality, American-made
components that have helped SureFire
maintain its reputation as the producer
of the world’s ﬁnest illumination tools.
It pleases me to know that all of this
growth and success is a direct result of
the eﬀorts of EVERY SureFire employee, no matter what his
or her role. With your continued diligence and teamwork, I
have no doubt we’ll continue to rise to each and every challenge we face as SureFire continues to grow and prosper.
You have my personal thanks for always giving your best.

John Matthews
SureFire Founder & CEO

Infrared Filter Deﬂects Armor-Piercing Bullet

W

hile on a raid mission in
Afghanistan, we were ambushed. I directed our gun
truck to the left ﬂank in the mountains
to keep the Taliban ﬁghters from surrounding us and cut oﬀ their ﬂanking
movement. A hail of small arms ﬁre,
machinegun ﬁre, and rocket-propelled
grenades ensued. The ﬁght lasted almost
three hours, until we ﬁnally broke free
and moved on toward our objective.
When it was all said and done, my
truck was riddled with bullet holes—all
in the area of where I’d been standing.
We pulled armor-piercing bullets out of
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Thanks, SureFire, for not
cutting corners and building
a tough product for
tough scrapes.
the glass in the windshield, and I later
noticed that the infrared ﬁlter of my SureFire was missing. I didn’t think anything
of it until the next morning when, after
further investigation of the battle damage, I realized an enemy armor-piercing

bullet had glanced oﬀ the side of my light
and through my shirt sleeve, ﬁnally embedding itself into the windshield of the
truck. My little SureFire may have saved
my life.
The light still works, and I still have
the bullet—to remember that my
SureFire kept it out of my insides. Thanks,
SureFire, for not cutting corners and
building a tough product for tough
scrapes.

SSG Frederick D.
160th L.R.S. Afghanistan

SureFire Lights Up Prime-Time TV

S

ureFire lights show up all over the place—even on
some of the most popular prime-time television programs. One place you’ll see them over and over again is
on CBS’s CSI, especially the M4 Devastator®. The investigators
on CSI frequently rely on this handheld searchlight to negotiate their way through dark crime scenes. The M4 features a
Turbohead reﬂector, which provides a tight beam and longrange illumination. And with two included lamps, M4 users
can choose between 225 or 350 lumens of blinding, white
light. The M4 is constructed from aerospace-grade aluminum
and has a hard-anodized Mil-Spec ﬁnish. Like many SureFire
lights, the M4 features tactical tailcap switching, which allows
for momentary- or constant-on use by pressing or turning the
tailcap. And it features our patented lockout tailcap to prevent
the light from accidentally activating during transport or storage. All of these features make the M4 the number-one choice
of many of the investigators on CSI.

Mt. Hermann to be SureFire’s
New Corporate Headquarters

I

n early June, SureFire’s corporate
headquarters will be saying
goodbye to Mt. Baldy and making
a move of about a half mile to our
new building on Mt. Hermann
Street in Fountain Valley. This brandnew facility will be the home of
Engineering, Advanced Manufacturing,
and Research and Development.
But don’t worry, Mt. Baldy isn’t going
away; it will remain a SureFire facility
along with Newhope 1, Newhope 2,
and the Turning Center. As Mt. Baldy
is vacated by those heading for Mt.
Hermann, other SureFire employees
will relocate to Mt. Baldy. Opening the

Mt. Hermann facility is just one of the
ways SureFire is dealing with current
and expected future growth as our
product line expands, sales climb, and
our workforce increases
accordingly.

SHOT Show
continued from ﬁrst page

and improve in other areas where we
could deﬁnitely do better. Still, it’s a nice
balance; we come home pumped up
enough from the compliments to feel
good and motivated enough by the
suggestions to work on improvements.
Which gives us the whole rest of the
year to redouble our eﬀorts and ensure

all of the input at SHOT from our customers is favorable. We receive requests
to expedite our development eﬀorts
on new products, increase our production rates on back-ordered items,

Just one of the ways
SureFire is dealing with
current and expected
future growth.

that next SHOT we get praised for both
the quality of our products and how
fast we get them into the hands of our
customers.
This year, SHOT Show took place in
Orlando, Florida. Over 42,000 dealers
and retailers visited the booths of 1,846
exhibitors.
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Q & A Spot
Q: How do I change my Health Net HMO physician?
A: You may call the toll-free number located on your medical card by the 15th of the month to have your physician
changed.
Q: When can I participate in the
401(k) plan, if I had elected not to
participate during my initial enrollment period?
A: You may participate on the ﬁrst of any
month.
Q: Where do I ﬁnd SureFire’s beneﬁts
information?
A: On the EBC website: www.beneﬁtsight.com/sureﬁre;
enter username: sureﬁre and password: beneﬁts; click on
the “Submit” button.

And the Survey Says…
Human Resources put out a survey earlier this year in order
to ﬁnd out what type of events the employees would
like to see more of. The results came in with a majority of
people wanting to have some kind of event quarterly along
with an end-of-the-year holiday party.

Maintaining a Healthy Back
1. Lifting — Use your legs when doing the lifting. Remember to bend your knees, not your back.
Keep all heavy items close to your body when lifting and avoid twisting as you come up.
2. Sitting — Make sure to always keep your back
straight when sitting. If your chair does not include any
kind of support, use a pillow or a cushion to help support your back.
3. Stay at a healthy weight — When you’re
carrying extra weight, especially in the stomach
area, it can really cause extra pressure and strain
on your lower back. Remember to eat small
portions and try to exercise at least 30 minutes
3–4 days per week.
4. Stretching — Take a break a couple of times during the
day to stretch and keep muscles limber.
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Anniversaries

15

15 YEARS
Brenda Yost
10 YEARS

Pauline Truong
Sean Vo
Khanh Nong

10

Marilyn Lindemann
Steve Ryan

5 YEARS
George Atchley
Sergio Calderon
Andrew Dang
Brian Le

5

Yen Lien
Hung Vu
Thomas Abbott
Jose Hernandez
Alfonso Espinoza

Andrew Castaneda
Truong Doan
Kuoc Do
Sourykhane Sokanthong

Employee Appreciation Lunch
SureFire appreciates just how hard all of our employees
work. So, on March 16, 2007 we recognized your eﬀorts with
an employee appreciation lunch catered by Pasta Bravo. The
delizioso Italian buﬀet featured pastas, salad, bread, and an
assortment of sodas to help keep our dedicated workers going—at least for the afternoon.
Thanks for always doing what it takes to get the job
done even if it means occasionally putting in some overtime or working weekends. We appreciate all of your eﬀorts
which together help make SureFire such a great success.
Grazie!

Coming to SureFire in June:
In-N-Out Burger truck
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